Can’t-Miss Trends for 2025 in Food & Beverage, Luxury, and Holiday Retail

What do we wish for? What drives us to choose one product over another, to splurge on
experience, or to reinvent the way we celebrate traditions? In 2025, the answer isn’t just
about taste, status, or price — it’s about meaning.

Consumer expectations are shifting fast. Some people want quiet indulgence, while others
are embracing chaos. Many shoppers are seeking quality, sustainability, and items that give
them a chance to reminisce.

What are the biggest trends shaping food and beverage, luxury shopping, and holiday retail
this year? Let’s take a closer look.

Food & Beverage: Redefining What We Eat and Drink

Food and beverage are more than fuel — they define identity, evoke nostalgia, and create
experience. Four distinct undercurrents are driving behavior in 2025.

The Allure of the Exclusive

Not everyone wants viral food trends. More and more shoppers seek out hidden-gem foods,
niche beverages, and flavors that evoke personal memories.

Key Trends:

e Secret styles. Expect the rise of “insider” food and drinks, like Czech-
inspired Mliko beer pours or regional specialties that haven’t yet hit the mainstream.

o Full flexibility. Customizable drinks — like Bodega Park’s Misugaru Black Sesame
— let consumers tweak caffeine levels and flavors.

o Soft power fandoms. K-pop and Latin music stars are exposing global audiences to
traditional drinks like soju and tepache.

¢ Food as memory. Nostalgia is powerful. From childhood flavors to regional comfort
goods, expect dishes that evoke deep emotional connections.

Back to Basics, But Better

There’s a growing demand for simpler, more honest food for those overwhelmed by ultra-
processed foods and artificial ingredients. The focus? Transparency, traditional cooking
methods, and natural ingredients.

Key Trends:
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Non-toxic lifestyles. Clean ingredients and minimal processing are now consumer
expectations, not luxuries.

Borrowed comfort. Traditional global comfort foods — like posole, ajiaco,
and bibimbap are on the rise.

Rugged and raw. Minimal intervention is the new premium. Products like Ancestral
Blend Meat Sticks (free from preservatives, additives, and fillers) are tapping into
this shift.

Fresh convenience. The next wave of ready-to-eat foods will emphasize whole
ingredients, bold natural flavors, and made-from-scratch elements.

Tech, Truth, and Transformation

Many shoppers aren’t looking for labels — they’re looking for better solutions. They
embrace tech-driven innovation, support sustainable solutions, and want brands to be
honest.

Key Trends:

Tech-led products. Al-assisted food development, lab-grown proteins, and sugar
alternatives are reshaping the industry.

Hybrid solutions. Blended approaches, like The Better Butchers’ cultivated beef-
fat-enhanced mycelium mince, challenge traditional meat and plant-based
categories.

Better bitter. Bitter flavors are gaining mainstream appeal, from hoppy IPAs to
turmeric golden lattes and bitter-forward snacks inspired by global cuisines.

The me diet. Personalized nutrition is replacing one-size-fits-all wellness trends,

adapting to culture, mood, and personal health goals.

Play First, Think Later

Food should be fun. More and more customers are embracing bold, retro, and sometimes
silly culinary experiences.

Key Trends:

Uncommon products. Think surprising food pairings, playful formats, and high-low

flavor mashups.



Can’t-Miss Trends for 2025 in Food & Beverage, Luxury, and Holiday Retail

Irreverent humor. Brands that embrace humor—Ilike Ayoh!’s bold take on mayo (“for
dry ass sandwiches”) — drive loyalty.

Childhood memories. Nostalgia-driven experiences will expand beyond flavors.
From Shuggie’s maximalist adult pizza parties to The Post’s chicken and beer adult
happy meals (yes, they come with toys), expect playful food concepts to gain
traction.

Ready-to-eat cocktails. Texture is the next frontier in drinks — think whipped,
frozen, or boba-infused cocktails.

Luxury Retail & Hospitality: Redefining Prestige Through Experience

While online luxury sales continue to grow, in-person shopping remains crucial, especially

for big-ticket purchases. The emphasis is shifting toward immersive retail, personalized

services, and sustainability.

Key Strategies:

Make in-store experiences memorable. Luxury shoppers expect immersive,
hospitality-driven retail experiences.

Appeal to younger consumers. Gen Z and Millennials are driving luxury sales,
favoring community-driven and in-person shopping.

Position resale as aspirational. Luxury resale is booming, not just for sustainability
but as a way for consumers to curate their personal archives.

Packaging Trends:

Paper-based luxury. High-end brands are eliminating plastic and shifting to 100%
paper-based packaging.

Made from waste. Upcycled materials, like tea-waste-based leather (WASTEA) and
ocean plastics, are being incorporated into luxury products.

Aesthetic minimalism. Calm, tonal packaging with subtle branding is replacing
loud logos.

Luxury Wellness:

Recovery care. Solutions designed to address health and wellness needs, including
post-workout recovery, postpartum support, immune system enhancement, and
stress relief products are becoming increasingly popular.
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e Longevity and preventative health. Consumers are investing in products that
support aging, immunity, and cardiovascular health.

o Sleep wellness. Adaptogenic drinks, supplements, and soothing textures are
fueling the rise of sleep tourism and nighttime wellness.

“The $1.8 trillion global wellness market is growing at 5-10% per year, with high-end
self-care products in demand.”

(McKinsey, 2025)

Holiday 2025: A Mix of Nostalgia, Sustainability, and DIY Crafting
Consumers are getting strategic about holiday shopping, with an increasing focus on
budget-friendly options, reinventing familiar traditions, and sustainability.

Key Holiday Trends:
« Cabin folk and artisanal natural. Rustic, handcrafted aesthetics continue to
gain traction.
« Vintage opulence. Midcentury-modern influences and retro holiday décor are

trending.

o Cozy softness. Faux fur, velvet, and plush textures are dominating holiday
home décor.

« Traditional heritage. Classic, heirloom-style holiday décor is making a strong
comeback.

Social Media & Holiday Shopping:
o Budget-friendly shopping is growing. More consumers are prioritizing
affordability and DIY holiday gifts.
o Sustainability matters. Recyclable and upcycled holiday materials are in
demand.
o Early engagement is key. Holiday content spikes in December, but consumers
start engaging as early as September.

The Big Picture

Across food, luxury, and holiday retail, consumers are making more intentional, values-
driven choices. They’re seeking authenticity, personalization, and emotional
connections to the products they buy.

Key Takeaways:

« People want meaningful experiences. Whether in food, retail, or holiday
shopping, authenticity wins.

« Customization is the new standard. Consumers expect flexibility in everything
from beverages to high-end shopping.

« Nostalgia is powerful. Holiday décor, food trends, and even luxury branding are
leaning into retro influences.

« Sustainability is expected, not optional. Whether it's eco-friendly packaging or
ethical sourcing, brands must align with environmental values.
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For businesses in these industries, the message is clear: listen to your customers,
adapt to their needs, and prioritize authentic, personal experiences. In 2025, the brands
that win won't just sell products — they’ll show customers they get it.

Ready to dive into the trends together? We can’t wait to help. Talk to us today —



https://www.theimaginegroup.com/contact

